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oABSTRACT o

This study aimed to demonstrate the impact of digital marketing dimensions:
(Attract- Engage- Retain- Learn- Relate) on achieving perceived value for Client of

five-star hotels in Syria. To achieve the aim of this study, a descriptive method was
adopted. The study population included all Clients of five-star hotels in Syria, with a
convenient sample of 384 clients being utilized. A questionnaire was used as the
main tool for collecting primary data along. The data was analyzed using the
statistical software SPSS, relying on a set of statistical tests.

The study reached a set of results, the most important of which are as follows:

There is a positive impact of all dimensions of digital marketing on achieving
the perceived value for customers of five-star hotels. The determination coefficient
reached R?=.334, explaining that digital marketing dimensions account for 33.4% of
the variance in customer perceived value.

The study made several recommendations, the most important:

- Continuing to focus on all dimensions of digital marketing without favoring
one over the other, while ensuring that digital marketing adoption reflects and
responds to the real needs of customers to ensure its continuity and success.

- Continuing to emphasize the dimensions of perceived customer value by
focusing on providing various high-quality services and creating an environment
within the hotel that enhances guests' enjoyment and fosters social interaction among
customers.

Keywords: Digital marketing, Attract, Engage, Retain, Learn, Relate, perceived customer
value, five-star hotels.
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One-Sample Test

Test Value =3
95% Confidence Interval of the
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T df Sig. (2-tailed) Difference Lower Upper
bl Baustl 63.225 383 .000 .94961 .9201 9791
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Gosp dla by .(0.05) Ga J8 a5 (Sig=0.000) AN (s5ime dad of a3 Jsaall e
5 Op A (3) all Jaussie slaie) Wiy colnl) Jausgiay duball e 3l cilla) ausia o
ol LS sl o giall (s U Jpanlly cdare (o oabyl) Gaguill Galiil) 500
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T Df Sig. (2-tailed) Difference Lower Upper
1S 0l el 50.539 383 .000 1.15660 1.1116 1.2016

SPSS laay! melipll cilajie e alaeYl Eiald) slae) (e

G dla s .(0.05) e J8 a5 (Sig=0.000) AN (s5ie dad of 223 Jpaall (s
Aadll (s Aylaall (3) abald) Jangie aldie] WiSays cabal) Jangies duhall due ahal cilla) Jasgie cou
fehy WS gl T giall an JUI Jsaalls clgade (o Jranll 4S04l

Yoy



Tartous University Journal Eco. & Leg. Sciences Series ¥« e (¥) sl (9) alaall 4uigilally Apslai®y) aglall @ (ushjh daaly dlas

Jrenld 4500} Laill alad) leaad) Jacugiall £(8) a8 Jgaadl
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N Mean Std. Deviation = Std. Error Mean
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Model Summary
Adjusted R Std. Error of the

Model R R Square Square Estimate
1 578° 334 .325 .36853

a. Predictors: (Constant), Jwalsill, 4<;Ladll, Jaléiay), cdall, aledl)
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ANOVA?
Model Sum of Squares df Mean Square F Sig.
1 Regression 25.690 5 5.138 37.831 .000°
Residual 51.338 378 .136
Total 77.028 383

a. Dependent Variable: Jieall 4 )aal) 4ol
b. Predictors: (Constant), Jualsil, 4 Laall, Jaléial), cadall, aleil)
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Model B Std. Error Beta T Sig.
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iSLad) .012 .041 .013 .283 J77
Llaayl .259 .043 .265 5.991 .000
lal .020 .049 .019 406 .685
Jealsil .252 .041 279 6.131 .000

a. Dependent Variable: Juall 45 jadll dagll
SPSS slasy) malill cilajine e slaieV Eald) slae) (e
b L (12) o) Jsiall pecasy
el (33l sl Jueall 38 50dl) dal) e Jealgilly Jalaia¥ly cdall e JSU S aagie

s
owed (338 53l Jaeall A5 Aadl) o olailly A LA (530 t0pe ISV F 220 Voo
cpad
G (o) Jpeall A0 el o layil A5)3 Cun e (B Gagasll alad it
sl 5 Jualgill ol : I (385 asad eed
Glaliiiuy) °
gl cilp Laayly ddagiyal) ilill) — Yl

s Laosie e sl (e giipe sgivee Al Jae asai oeed (3318 sal igh -1
oldie Jaugiey ALl aey sa Auhl) Afel dpailly dgeal V) 2l O maly (3.949) o)l
dny 5 (3.942) ojliia Jasiay dall aey adly ((4.012) ojlvia Jasiey Jualsill ey 43y (4.050)
/(3.857) olie Jasgiay aleill 2ny 3 ¢(3.885) o)l Jaws siey Jaliiay)

Tanssiay daaxll 28500 Al (30 adize (ssinse Al oo o (ued ol 52l gl -2
Al dde oY Gy @iy (4.156) o lske

Gzl Laal Aagall gl ~ Lk

Oed (33 i (gsine Jsa Aaall 28 ) Jasie o Adlas) AV @3 (398 aag -1
+(3) sbeal Iawssiay (ol (Bypuill A pall Jana 52

A2l el (s5ime Jsn Al A lla) Lanigie o Afilas) AN Gd G5 a2
+(3) aball lassginy Jaanll

Jae Apsu B oasnd paed (33l dleal A Aadl) o bl Gogill F ag -3
il (e (33.4%) iz e abyl) Gosuiill Sl yusii (1 (R?=.334) apanill Jalaa iy Gym il
Jsanll 4500 Aol b

Yot



Tartous University Journal Eco. & Leg. Sciences Series ¥« e (¥) sl (9) alaall 4uigilally Apslai®y) aglall @ (ushjh daaly dlas

OO s Y i b edaenl) A50d) Al e Jaal il anyy LY ap5 dall aedl S ansrd
Auhall Jae asad Gued (30l sl Jpenll 35000 Aall o alaill dey AS L) 22y 1 (ge
Gila i)
S esallly hee Adle) g alasiu) e ccdall e Alaa¥l o) L ¥
£lon) agd Al ek anii o pajall ae il Cladally adlsall o Aol cldley)
S sean 1S5 Jal e pndlialls 43)lie (aye Sl )

Slo Aad o3y Jelis ssiae dal) e ASlad) 2y o ol S5 )i ¥i|
iy patl) lollee ol 3 Al )l il e Jsend) @il Galil Hld ) ddlis) ey ASus
Glily dpapad bleln o daall P e BlEaY) 2y 3oLl aldal Gy ¥i|

Opeaiad) po paiaall JLaiVl Galidll ol Y AlaYl clis SN aslerd] Gadl) s die s Dlaall
bl i) AE e adiall (gginall Cuaaty oLl cagae Al sl

Sleall cleys clalad) e Caprill e calaill ey sVl 3oLl U8 5y ¥
el Aadiall cilaadl) Jom pedy el agd L) Aalily ciaddll \gSlapdss e

leall agr Lo IS L haind DA e cJualgill 2y e @alidl) 585 8y5 0 ¥i|
28 yio dlie Sy dpadd §)pea ¢ Sanll an Jualsilly Gareiall 4l Liliandad joo aie (s
Al gl dallaes Ja o Slasiad 1 e 3l Jal e culigal)

e alaiaY ) (BlA (e clpany pe i)l Gyouill alad QoS5 e 585l 85 0 M|
cala) oda

bl pml)l BEaiy oOledl clalial b Gled 80 Glas il ¥i|
celia¥ls A8l o aded 458 ADle oLy Aplad)) anjelie 5 Bhae Cylal anall e cslladl)
e LaaY) Aell el Gail) Jabs de Lain) culilad sl ) dal)

Yoo



Sedubae . a8, e Juanll 45,00l Aalil) o cabyl) Giguth) S

gl

Al aalsal)

e Ao Lénki L))y —Ledl)) 5ga Cpund A gl JISLY) ye0 (YY) ey (Ple
Ay ¢ ashyla Aaala alaBY) A0 ¢ pfiale sy sl dhdlas SMTN 5 Sige 508

e Ao Al Ay Dlanll Yy iei o dopaidl] LY 5 (YAYY) ey (Do
X aaadl ¢V sl chgalell cludyally Eisaill skl Arala Alae gl Lidlas 6 5oLl

— LR dabudl o opfy il Grpedl (Y AXY) Lol Gaad ) (R cCagid (e
) agle s Aplailly Aala@V) aglall e ¢ pfivale Al dlas 4o doaluw S5 24l Ll
bl b Cageallyy Lgall de aaladl Sl

A el Gadil] (aini 4 abdl] sl a0 (YoX ) Lolad FDlis ¢l camline
3O iale Al . dbe ¥ JladV) Clawie il el (e die s dwlp —Jlae V) Slabiia
bl dplatlly ApalaiB¥) aglall agae (Al Cagallsy Lgial) 2o oxalad)

Lo ) aludl] iiall Gypass 4 Jhai¥ly Closlea) LaslsiS5 dasliss (Y2 Y 1) olga chaslae
psles Aplailly pla@) aglall LIS o)) is daghl L (gilind Guilly Labudd) SYISH o die
o bl S pad e daals ¢l

A el o il 6 Jueel] DSl dedll o0 (Y0YE) LosAly (0l (Dl ac e
Aplail) Gyl Uas . Apendl Citlgell orfine Ao Gubill diile dulo — syual Claiial
Y 2aall YA alsall 3 palaal)

G~ pSleinall Lilpill il ST o abyd) Gosudl SG(YAYE ).olily e e
0 222l agl i) luhall Stn)S Aas . ladpaif (5908 (£S5l

IBM SPSS 20  abkinls safiall cliladl fiad (YY) L one aul e .
8l iy SN el AR Gk e dgalad) il eha) b malill aladnud 407 — Statistics
ey

Aglae Al = Gloi¥ 5l A il Gopaadl] g0 (YY) L0asaTs tanly e .
Apla@®) aolall ()il daala e L (Bles Addlan b dasgially Spaall Glegyiall (e die e
4ol ¢ £Y alad) ol gslall,

Lypoal) Lilonil) desswpall 6 g 5SIY) Guoul] adly . (Y 2X o) Bale ¢ dlsye Aidy ¢ lide
Laals Aplalls delaa¥) ashall A0 ¢ iale Al Aadgadl ol o — dfial) cYlasy dolel/
Al ¢ sl o] suea G nll

Uls Ay ~swell dSpall dagill o Apaddl adsl) Gysusill 5.V FF) Akl ( Eg5is0
dene dsala ¢l agles dplailly Lala8Y) aslell 4S ¢ jfuale Al 58S US, 45,00 i
bl B = s

Yol



Tartous University Journal Eco. & Leg. Sciences Series Y« Yo (¥) amll (9) alaall 4gililly LalaBy) aglell @ (ughabs drals Alas

Lia¥) aalall
Afrina, Yasmin., Sadia, Tasneem., Kaniz, Fatema. (2015).Effectiveness of digital
marketing in the challenging age: An empirical study. International journal of
management science and business administration, 1(5), 69-80.
Alwan, Maher., Alshurideh, Muhammad. (2022). The Effect of Digital Marketing on
Value Creation and Customer Satisfaction .International Journal of Data and
Network Science, 6, pp. 1557-1566.
Aulia, S. A., Sukati, 1., & Sulaiman, Z. (2016). A review: Customer perceived value
and its Dimension. Asian Journal of Social Sciences and Management Studies, 3(2),
pp: 150-162
Chaffey, D., Ellis-Chadwick, F. (2012). Digital Marketing: Strategy, Implementation
and Practice. 5th. ed., Harlow: Pearson Education .
Chan, N., & Guillet, B. (2011). Investigation of Social Media Marketing: How does
the Hotel Industry in Hong Kong perform in Marketing on Social Media Websites?.
Journal of Travel & Tourism Marketing, 28(4), 345-368.
Chang, C., & Dibb, S. (2012). Reviewing and conceptualising customer-perceived
value. The marketing review, 12(3), pp: 253-274
El Sheikh, Samia. Et al. (2020). The Impact of CRM on Customer Satisfaction and

Customer Loyalty : Mediation Effect of Customer Perceived Value (Evidence from
Hospitality Industry). Journal of Alexandria University for Administrative Sciences,
57 (4).

Gamit, Rajeshkumar, et al. (2021). Innovative Digital Marketing Strategies of
Academic Library Services in Global Era. International Journal of Research in
Humanities & Soc. Sciences. Vol. 9, Issue: 9, p: 30-43.

Hamilton-lbama, E. O., & Ogonu, C. G. (2022). Customer Perceived Value and
Customer Satisfaction of Hotels in Port Harcourt, Nigeria. South Asian Journal of
Marketing & Management Research (SAJMMR) Vol. 12, No. 1-2, pp. 75-93

Jansri, W. (2018). Consumer perceived value: a systematic review of the research. In
Proceedings of 124th IASTEM international conference, Krakow, Poland ,pp. 1-6.
Mankad , Dishek . (2019). Understanding Digital Marketing Strategies for online

success. BPB Publication
Saloni , Arora ., Vibha , Mathur . (2020). Digital Marketing. PHI Learning Pvt . Ltd

Sheth, J. N., Newman, B. I., & Gross, B. L. (1991). Why we buy what we buy: A
theory of consumption values. Journal of business research, 22(2),pp: 159-170.

Simmons, G. (2007). I-Branding: Developing the Internet as a Branding Tool.
Marketing Intelligence & Planning, 25(6), P: 544-562.

Todor, R. D. (2016). Blending traditional and digital marketing. Bulletin of the
Transilvania University of Brasov. Series V: Economic Sciences, Vol. 9 (58) No. 1,
p: 51-56.

Weinstein, A. (2012). Superior customer value: Strategies for winning and retaining
customers. 3rd ed. Boca Raton, Florida: CRC Press-Taylor & Francis Group.

Wouestefeld, T.,et al. (2012). The impact of brand heritage on customer perceived
value. Der markt, 51,pp: 51-61.

YoV



Sedubae . a8, e Juanll 45,00l Aalil) o cabyl) Giguth) S

YSM, Ranchi., Gaurav, Mrinal. (2023). Digital Marketing 4A-MRINAL GAURAV.
Electronic link

American Marketing Association. 2021. Digital Marketing. Available from:
https://www.ama.org/what-is-digital-marketing (Accessed 10 November 2024).

YoA


https://www.ama.org/what-is-digital-marketing

